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The entrepreneurial skills have been regarded as the vital factor for the business sustainability. The previous study confirmed that there was a gap for entrepreneurial skills between several countries. The factor driven countries (such as Indonesia, Philippines, Vietnam, etc.) are dominated with the wholesale/retail activities, while the innovation driven countries (such as Sweden, Belgium, Norway, etc.) will be more dominated with ICT/Finance or the professional services activities. The wholesale/retail activity is said to be easier to enter since it's generally require lower skill levels. Entrepreneurship education (EE) is needed to enhance the development of the entrepreneurs in order to fulfill this gap, so it is necessary to evaluate the EE program delivered by the university in shaping the entrepreneurial competencies. This research did an evaluation towards the entrepreneurship education program by identifying the learning process (including the definition and objectives of EE, the course contents, the teaching methods, and community outreach activities), and measuring the impacts (by using entrepreneurial competencies). This research was done in the Management of Business in Telecommunications and Informatics, Faculty of Economics and Business in Telkom University. The result is aimed to improve the learning process within institution. On the other side, this research is expected to help the university to achieve the target to be a Global Entrepreneurial University in 2038, particularly to create the global entrepreneurial graduates. This study is also expected to improve the economic growth by increasing the university's role in creating the graduate entrepreneurs.
including business plans and business reports, presentation, class activity, test, essay, case studies, reflective assessment, peer assessment, and interviews (Pittaway and Edwards, 2012) . Another study showed learning assessment can also be done through business performance, resulting innovations, contribution to society/technology transfers, number of start-ups, academic standards of students (GPA/exam scores), students/alumni satisfaction, attitudes and intentions to act, and general awareness/interest in entrepreneurship . Previous studies about the evaluation of EE program were mostly done by using the quantitative methods to measure the students' satisfaction. A study conducted by Cheng et al. (2009) revealing the students' satisfaction towards the EE program's regarding the skills expectation and skills acquisition. The others by using both quantitative and qualitative to measure attendance rates, group discussions and the completion of a business plan . This study also included the description about the learning process including the material offered and the delivery method, but the success of the program is still measured by using the students' satisfaction rate.
Most previous studies measured the impact of EE program by the learning assessment process Pittaway and Edwards, 2012) or through students' satisfaction level Cheng et al., 2009 ).
None of them discuss about students' entrepreneurial competencies after enrolling in the EE program in the university, even though it is said that EE has a vital role in developing students' entrepreneurial competencies (Izquierdo et al., 2005; Ghina et al., 2015) . This study will review the learning process (including the definition and objectives of EE, the course contents, the teaching methods, and community outreach activities) in the relation with the learning outcomes (the entrepreneurial competencies) by using the qualitative method.
RESEARCH FRAMEWORK
A company's strategy is being a foundation for the entire department to set the long term and the short term objectives by considering the company resources (Pearce and Robinson, 2008) . This framework explained how strategy (The Master Plan of Telkom University) developed to be the long term and the short term objectives (the vision/mission of FEB, the strategy map of FEB, and the learning outcomes) in Telkom University. The learning outcomes then defined again as the learning process and the impact of learning process, which one of them is about the EE program. This study is expected to be a feedback for MBTI to improve the learning process of the EE program. Below is the framework used for this research. This study is focused on Telkom University as it has a grand vision to be a Global Entrepreneurial University in 2038, as explained in The Master Plan of Telkom University. This strategic decision will be the foundation to set the company's long term and short term objectives by considering the company resources (Pearce and Robinson, 2008) . The Faculty of Economic and Business (FEB) set the faculty vision/mission based on the Master Plan 2014-2038, and this vision/mission will be the foundation for the FEB to set the strategic map. This strategy is used by Management of Business in Telecommunications and Informatics (MBTI) to set the learning outcomes of the curriculum delivered by the program, which one of them concerns about the education entrepreneurship program.
IMPACT OF LEARNING PROCESS
This study is limited to evaluate EE program that delivered by MBTI Telkom, started by identifying the entrepreneurial learning process, and then it will be continued with measuring the impacts of the learning process by using the entrepreneurial competencies. This research is expected give feedbacks towards the EE program delivered by MBTI Telkom.
Entrepreneurial learning process is adopted from Mwasalwiba (2010) that will be described by (a) the definition and objectives of EE (how entrepreneurship defined by relating to the supposed outcomes); (b) the course contents (regarding the institution approach in building the curriculum, the modules offered in the entrepreneurship program); (c) the teaching methods (regarding the teaching methods which aligned with course objectives, environments, even the type of students enrolling in the program); and (d) community outreach activities (the role of entrepreneurship education in community improvement). The impact of learning process will be measured by using entrepreneurial competencies adopted from Ghina et al. (2015) including (a) identifying and evaluating business opportunity (regarding the commitment to be proactive in seeking opportunities); (b) identifying and identify and understand issues and opportunities, draw conclusions, and develop appropriate solutions); (d) networking (the ability to identify opportunities and build strategic relationships); (e) communication (how to gain a full understanding of issues, comprehend written material, present information both orally and in writing, adapt message, style, and tone to accommodate a variety of audiences); and (f) innovative thinking (how to apply creative problem-solving skills to develop solutions, take "smart" risks and learn from mistakes, develop multiple alternatives and understands the feasibility of each, share and implement ideas). Dana (2004) stated that because of the nature of entrepreneurship being an emerging field, the research conducted in this field should be emphasized on interpretation and understanding, rather than a purposive-rational explanation and prediction. In this case the understanding process is done through a description regarding the entrepreneurial learning process in the management program in Telkom University by using the case study approach. The research methodology could be seen below. O'Donnell and Cummins (1999) The study was started by doing literature review regarding entrepreneurship education to gain a thorough understanding, then to set the research objection. Research framework was developed as in Figure 1 , followed by the data collecting process in the field. The analysis process was conducted by using the Miles and Huberman qualitative analysis process (Sugiyono, 2014) . The data collected from the field will through the reduction process to gain the keynotes of interview results. These keynotes then will be displayed (data display) to ease the analysis for conclusion. The data display will through the validity and reliability process to ensure that the research is done through a logic process, traceable, and well documented (Sugiyono, 2014) .
RESEARCH METHODOLOGY
The validity process of this research will be done in two steps. The internal validity was conducted by doing the source triangulation, where the interview results were compared with the written material (existing documents), as well as cross-checking the answers from different respondents to prove that they consistently said the same answers. In addition, this research will also do theory triangulation by using some perspective or theory to interpret data. The external validity was conducted through the transferability process. It is used to test the extent to which research can be generalized, or to what extent research can be used or applied to other situations (Neergaard and Ulhøi, 2007) . In order for the results of qualitative research to be understood, the researchers must make the report in detail, clear, and systematic, and reliable (Sugiyono, 2014) . The reliability process was done through the dependability testing, by conducting an audit of the overall research results. The audit process can be done by an independent auditor or in this case by the advisor to audit the overall activity of the researcher in conducting the research (Sugiyono, 2014) . The data display answered the first research question regarding the learning process, while the conclusion will answer the second research question regarding the impact of learning process. The feedback will be discussed based on the conclusion withdrawn.
The semi structured interview is conducted using a protocol that consists of two parts. The first part of interview discussed about the learning process by developing the protocol using the variables adopted from . The second part discussed about the impact of learning process using a tested protocol that adopted from Ghina et al. (2015) . The unit analysis of this research is Program Study (MBTI Telkom), there are 9 respondents in this research that divided into 3 groups. The data sources for this study can be seen in the table below. 
FINDINGS a. The Learning Process
Discussion including the definition and objectives of EE, the course contents, the teaching methods, and community outreach activities. 2) The Course Contents
According to the curricula the management program offers three mandatory subjects for all students and three optional subjects for students that aim to focus their study on entrepreneurship or prefer to be an entrepreneur after graduating. Students don't have to take all the three subjects, but they can mix entrepreneurship and other subjects as part of their optional subjects. The table below described the entrepreneurship subjects offered in MBTI Telkom. 3) The Teaching Methods
Besides the curricula, the faculty also provides various teaching methods in order the support the learning lesson, as described below. Before the interview process, a list of teaching methods has been created to make it easier for the respondents to describe set of teaching methods that they experienced during the learning process. Exist means that MBTI has already applied these methods, while non-exist means that the methods
have not yet or not existed anymore. 
4) The Community Outreach Activities
This topic discussed about the role of entrepreneurship education in community improvement . MBTI has also tried to give back to community through the one of the entrepreneurship courses, The Community Development. Although this subject is optional, but the students who had taken this course would passionately describe the experience they had during the learning process. They also easily remembered this course, because they have a personal experience in directly solving a specific case in groups.
As to the SMEs, the lecturer has provided the students with a certain community that needed to be helped.
Based on the interview summary, these students were asked to go directly in groups to local SMEs, and then they were assigned to identify the problems that exist and required to provide a solution related to existing problems, as part of their contribution to society. One of the students told how his group solved the marketing problem in the community by setting the online marketing tools using the social media. The other told how her group tried to educate elder businessmen through a seminar by bringing in the other local entrepreneurs and government agencies to educate this community. This research shows that both groups are in the same entrepreneurial level. It indicates that the current EE programme is merely enough to educate them to be in the same level. Below are further discussions regarding the student entrepreneurial competencies.
1) Identify and Evaluate Business Opportunity
Both the graduate and non-graduate entrepreneurs are mostly in the medium level, which means that they are aware of the existence of a good opportunity and taking immediate action to execute it. They tend to use the opportunity to ask feedback from their coworkers/friends. They also like to do a sharing session in their community or friends, but the scope is usually limited between friends. Regarding the sharing the business experience, one student from the graduate entrepreneur group is in the low level (while two other graduates are in medium level), because he didn't usually confirm the audience understanding regarding the information he provided before. The reason is that he is more of a silent type than the one who raised a question, or it can be said that he is not a proactive person. Meanwhile Mustafa et al.
(2016) mentioned that a proactive personality has a significant impact on students' entrepreneurial intentions, so in this case, the silent type is being an exception. Another student from the non-graduate entrepreneur group is also in the low level (while two other non-graduates are in medium level) because he's rarely shared his business experience. The reason is because his group society consists of students who aren't interested in business, so they never discussed business related conversation. It could be explained because student with extrinsic business motivation do not emphasize the opportunity to learn for entrepreneurship, the course taken was simply completed in order to get a diploma (Hytti et al., 2010) .
2) Identify and Solving Problems
Both the graduate and non-graduate entrepreneurs are mostly in the medium level, which means that they are able to provide a solution to solve a problem, but they didn't try to understand the implicit things inside it.
They also make priority and provide solution in a conflict situation.
"[…] well we continue to always give trust to handle cash register to those people that we truly trust. But it turns out no one can bear to stay work at the cash register too long, even when his/her skill was good in calculating and something like that or in his/her way to speak. But still, these people can't stay too long to be a cashier. So I finally asked for rolling duties in cashier. It's quite hard because the problem is that cashier handles all the expenses or incomes, right... But sometimes some I found a missing, missing in income. Like oh why the amount is this much... so where the rest of the money go, like that... I smell something bad here, so I finally do the rolling…"
There is a slight difference in the result, one of the graduate entrepreneur students show a high level regarding the ability to develop a problem solving approach, because he considers the team first before take a decision. Cheng et al. (2009) has defined an entrepreneur as someone who has a set of inspiration or vision, as one of the characteristics or it can be seen as someone who's aware of the impact or opportunity beyond the current situation. For example the student realized that if one of his team members was lazy, it could affect the team productivity, and in long term it could be a barrier to reach the company's goal. This student would consciously motivate this member to do his/her job properly. Another student from the non-graduate entrepreneur group still shows a low level regarding the ability to solve a problem. The reason was because the situation at the moment made it impossible for him to act as usual. Ajzen (1991) explained that people could be influenced by the experiences of acquaintances and friends. In his case, one of the team members made him unable to voice his opinion as usual.
3) Decision Making
Both the graduate and non-graduate entrepreneurs are mostly in the medium level, which means that they have the ability to analyze a conflict situation, they find it effective to make targets in solving problems, and provide a solution that still depends on the complexity of the problem. They still use standard methods in solving problems. They didn't make anticipations for future problems, they just wait for an existing problem to be solved.
One of the non-graduate entrepreneurs student shows a high level in developing effective way to solve a problem because she consistently finds complete information on hands before finally make a decision. Her family business background makes it able for her to be in a condition where she has to consider all aspects before making up a decision, especially when it comes to their employees. She makes her father as a role model in making up a decision, specifically that her father never fired any employee before. This finding is consistent with Wang and Wong (2002) 
4) Networking
Both the graduate and non-graduate entrepreneurs are mostly in the medium level, which means that they have a positive attitude when working with others. They also treat the opportunity to make a new networking channel as an important thing and they are able to utilize their network to build business related collaboration. Regarding the attitude when work with others, most of the graduate entrepreneur students show a high level because they join a business community that enable them to build new business relationships. One of the nongraduate entrepreneur students also shows a high level in the attitude when working with others, since she gets to build networking from her family's connection and she is able to extend that relationship into a business relation. Using the family business knowledge, she shows a higher level performance in managing a business. This finding is consistent with Wang and Wong (2002) statement about the early family business influenced to the interest level towards entrepreneurship.
5) Communication
Both the graduate and non-graduate entrepreneurs are mostly in the medium level, which means that they have the ability to interpret information from others. They will adjust the way of speaking towards different audience. They mostly are the talkative type, but they still show a willing to listen. They usually use their own language to deliver interpreted information. Consider the ability to interpret information from others, both of the graduates and non-graduate entrepreneurs show a high level, where they're able to understand the information correctly and use their own language to deliver the message to other people, but one of them still shows a medium level. Because he prefers to use the same way as previous to deliver a message to others. In addition, he also doesn't confirm to other parties whether they received the message properly to avoid any miscommunication. The student said that if he used his own language, he's worried that the message will be misinterpreted. Ajzen (1991) mentioned that people could also be influenced by other factors that could increase or reduce the perceived difficulty of performing the behavior in question. In this case, he is worried about other factors and found it difficult to use his own language, so he decided to deliver the message using the same way as previous.
6) Innovative Thinking
Both the graduate and non-graduate entrepreneurs are mostly in the medium level, which means that they show interest to find a better way to do a job. They are open towards new ideas. They are willing to try implementing new approaches that proved to be effective. One of of the graduate entrepreneur shows a low level. The reason is because he doesn't like to find out a new way to do a job regarding the interest to find a better way to do a job. The student said that since he didn't master the current way to do things, he thought it would be a waste to find out a new way, so it's better for him to focus on learning the current way first. Ajzen (1991) stated that people will also be influenced by other factors that could increase or reduce the perceived difficulty of performing the behavior in question. In this case, he finds that the current way is already difficult to do, so finding a new ways might make it more difficult for him to do his job. That's why he decided to focus on doing his job using the standard ways. Most of the non-graduate entrepreneurs also show a low level because they're simply not interested in finding new ways to do things because they simply don't take any interest in business related matter (Hytti et al., 2010) since their first priority is to find a job after the graduation.
DISCUSSION
Findings result shows that after the EE program, both graduate and non-graduate students acquire medium level of entrepreneurial competencies. This indicates that both groups have the same capability to start a business.
The difference lies on their desire to become one. For instance one of the students from the non-graduate group stated that she preferred to work after graduation, in order to gain more experience in an organization and also to save the capital investment needed to start a new business. This way she doesn't have to depend on her parents to invest in her future business. The medium level also indicates that the current programme have successfully educated both groups to be in the same level of competencies. But it also means that there's a room for improvement to increase the level of competencies. Below is our suggestion regarding the improvement for the entrepreneurship curriculum in consideration with the definition and objectives of EE that set by MBTI. This program has been adjusted with the existing entrepreneurship courses in MBTI. In this program, each year will be focused on the core courses of entrepreneurship that are integrated with the supporting courses, for instance in the term of assignments. As an illustration, in the fourth year by the fifth semester, the core course is Entrepreneurship. In this semester, one of the supporting courses is Strategic Management, so it is expected that the assignment in this course leads to the core courses of entrepreneurship, such as creating a strategic formulation to start a new business. This task will be aligned with the core of Entrepreneurship courses that expect students to be able to plan a new business start-up. The first three years of the program are mandatory, which means that the courses must be taken by all of MBTI students, while the fourth year is selected for several students who wished to be an entrepreneur after the graduation. The students who continued to focus their study in entrepreneurship, can complete their final assignment by using their business as the object study.
This curriculum can be equipped with several delivery methods to make the learning more experiential. Besides providing local entrepreneurs as a guest lecturer, it is also necessary to give a chance to be mentored directly by these entrepreneurs. It can help improve students' confidence in managing a new startup. A game is also necessary to help the students simulate a situation when a business is in profit or loss, to help them practice in solving problems. A business community will help the students to build networking and gain insights from other entrepreneurs. Random groups will enable students to communicate in diverse teams. A company visit that embedded directly in the entrepreneurial course could also help the students gain inspiration to start a business, and the course will make it compulsory for the students not to only learn, but also to report and analyze important things that they could gain. The Investor Day, to give opportunity for selected students to pitch their business ideas in front of investors. All of these activities could be included as to support the learning process in shaping the entrepreneurial competencies.
Evaluation process including the written test, oral presentation, peer review, selecting the best business proposal in front of investors, measuring the entrepreneurial competencies of students after completing the EE program, and evaluating start-ups initiated by students according to the successful start-ups criteria. The plan also explains about the output of each semester, where students were asked to deliver reports, even to provide the real products/services. As the long term progress, this program is expected to increase the Intellectual Property Index (IPR), job opportunity improvement, and the ranking web of university (Webometrics).
CONCLUSION
The paper's primary contribution is finding that most of the students are in the medium level of entrepreneurial competencies, which indicates that the current EE programme is quite enough to educate both groups to be in the same level and there's still a room for improvement to enhance the level of students' entrepreneurial competencies to become a higher one. Hence the paper proposed the learning goals in the entrepreneurship curriculum program in order to improve the current student's entrepreneurial competencies level.
This research is still partially do in one faculty, further research can be done at other faculties at Telkom University to get the overall picture of university's entrepreneurship program, in order to provide an input to support the university's plan to become Global Entrepreneurial University. This study is expected to be replicated in other universities to improve their EE programme, as well as to compare how entrepreneurial competencies students are formed through the EE program. These comparisons can be an input for each university to improve existing EE programs.
This study measures the level of entrepreneurial competencies of students after getting the EE program. It is necessary to measure the importance of these entrepreneurial competencies in order to determine which level of
